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This toolkit will help you understand
the 3-year campaign and how to
implement it in 2024. 

Dedicated toolkits will be developed
for 2025 and 2026.
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Internat ional  Chi ldhood Cancer  Day ( ICCD)  i s  a  g lobal  co l laborat ive
campaign to  ra ise  awareness  about  ch i ldhood cancer  and i ts  un ique
chal lenges,  whi le  showing mult i -s takeholder  support  for  ch i ldren and
adolescents  wi th  cancer,  surv ivors  and the ir  fami l ies  wor ldwide.

The 15th of  February  i s  marked as  Internat ional  Chi ldhood Cancer  Day
( ICCD)  to  h ighl ight  the importance of  community  part ic ipat ion and support  in
tackl ing  the chal lenges  re lated to  ch i ldhood cancer.

1. About ICCD

400,000+ 20% 70%
chi ldren around the wor ld
develop cancer  each year,
only  ha l f  of  whom are ever
diagnosed

of  ch i ldren in
most  h igh-
income countr ies
are NOT cured

of  ch i ldren in  some
low- and middle-
income countr ies  are  

NOT cured
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Who is CCI?
Chi ldhood Cancer  Internat ional  (CCI )  was founded in  1994,  as  an umbrel la
organisat ion of  ch i ldhood cancer  grassroots  and nat ional  parent  organisat ions.

Today,  CCI  i s  the largest  pat ient  support  organisat ion for  ch i ldhood cancer.  I t  i s  a
g lobal ,  parent-dr iven non-prof i t  that  represents  more than 180 parent  organisat ions,
chi ldhood cancer  surv ivor  assoc iat ions,  ch i ldhood cancer  support  groups,  and cancer
soc iet ies ,  in  over  90 countr ies ,  across  6  cont inents.

What do we want to achieve?
CCI wants  to  see a  wor ld  where the chal lenges  faced by ch i ldren and adolescents  wi th
cancer,  the surv ivors  and the ir  fami l ies ,  are  wel l  understood and fu l ly  apprec iated and
addressed by key stakeholders,  pol i t ica l  leaders,  dec is ion makers,  soc ieta l  inf luent ia ls ,
heal thcare profess ionals  (medica l  and non-medica l ) ,  development  pract i t ioners  and the
wider  community.  Ul t imate ly ,  we want  every  ch i ld  to  have equal  access  to  the best
treatment  and care.

2. Organiser

Rodney Wong
CCI Pres ident

“ I  s trongly  encourage everyone in  our  community
to act ive ly  part ic ipate in  th is  year’s  campaign
themed:  unvei l ing chal lenges.  Let ’s  work together
to ra ise  awareness  of  d iverse chal lenges and
inequal i t ies  of  exper iences across  the world.”
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3. Partner

Dr. Guillermo Luis Chantada
SIOP Pres ident

The Internat ional  Soc iety  of  Paediatr ic  Oncology (S IOP)  was establ ished on
November 6,  1969,  by a  smal l  group of  spec ia l i s ts  at  the Inst i tut  Gustave-Roussy
in  Par is ,  wi th  the miss ion to  advance the study and care of  ch i ldren wi th  cancer.
This  goal  was expanded to  inc lude the advancement  of  bas ic  research as  wel l  as
c l in ica l  s tudies,  the inc lus ion of  nurses,  other  heal th  profess ionals  and parents,
and the organisat ion of  teaching and outreach programs to  improve chi ldhood
cancer  care in  l imi ted resource communit ies.

Today,  S IOP is  a  t ru ly  g lobal ,  mult i faceted organisat ion and is  the only  g lobal
mult id isc ip l inary  soc iety  ent i re ly  devoted to  paediatr ic  and adolescent  cancer.  The
Society  has  over  3,000 members  wor ldwide inc luding doctors,  nurses,  a l l ied
heal thcare profess ionals ,  sc ient is ts  and researchers  etc.  S IOP members  are
dedicated to  increas ing knowledge about  a l l  aspects  of  ch i ldhood cancer.  Their
v is ion is  that  no chi ld  should d ie  of  cancer:  cure for  more,  care for  a l l .

Who is SIOP?

“ ICCD serves  as  a unique platform for  uni t ing c i t izens,
pat ient  advocates,  heal thcare teams,  dec is ion-makers,
and the media,  a l l  dr iven by a common object ive:  to
raise  awareness  about  ch i ldhood cancer.  Working
col laborat ive ly,  we address  the myr iad chal lenges we
exper ience in  our  pursui t  to  transform i t  into a
global ly  curable  d isease.”
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The f i rs t  year  of  the campaign is  dedicated to  the
col lect ion of  chal lenges  and inequal i t ies
encountered by those nav igat ing the complex
landscape of  ch i ldhood cancer.  Through a  g lobal
ca l l  to  act ion,  our  audience is  inv i ted to  share
their  exper iences  and ins ights  by  submit t ing
dig i ta l  postcards  out l in ing the hurdles  they face.
The focus i s  on ra is ing awareness  about  the
diverse chal lenges  and inequal i t ies  exper ienced
around the g lobe.

3-year campaign

In  the span of  three years,  the  
CCI  in i t ia ted and led Internat ional
Chi ldhood Cancer  Day ( ICCD)
campaign embarks  on a
transformat ive  journey,  centered
around understanding and
address ing the chal lenges faced by
chi ldhood cancer  pat ients ,
careg ivers,  surv ivors,  heal th  care
profess ionals  and researchers   
wor ldwide.  The campaign is
des igned to  progress  through
dist inct  phases,  each contr ibut ing
to a  comprehens ive  narrat ive  that
evolves  wi th  t ime.  

The strength of  th is  campaign l ies
in  i ts  adaptabi l i ty .  Each reg ion
has the f lex ib i l i ty  to  ta i lor  the
campaign to  i ts  un ique needs,
ensur ing re levance and resonance
at  the local  leve l .  Whi le  the
overarching theme remains
constant ,  the spec i f ic  object ives
evolve,  a l lowing the campaign to
remain dynamic and respons ive.
The three-year  s tructure prov ides
a framework for  susta ined impact ,
creat ing a  last ing legacy of
awareness,  act ion,  and pos i t ive
change in  the landscape of
chi ldhood cancer  care.

4. ICCD 2024 - 2026

Year 1 :  Unveil ing Challenges

Year 2:  Inspiring Action

Year 3:  Demonstrating Impact

Bui ld ing upon the ins ights  gathered in  the f i rs t
year,  the second phase of  the campaign sh i f ts  i ts
focus to  act ionable  so lut ions.  I t  de lves  into  the
col laborat ive  ef forts  and in i t ia t ives  emerging in
d i f ferent  reg ions  to  overcome the ident i f ied
chal lenges.  By h ighl ight ing these proact ive
measures,  the campaign a ims to  insp ire  a
col lect ive  commitment  to  eradicat ing obstac les
and inequal i t ies  in  the rea lm of  ch i ldhood cancer
care and research.

In  the f ina l  year,  the campaign culminates  in
showing the impact  achieved through the
col lect ive  endeavors  of  the g lobal  community  to
overcome chal lenges  and reduce inequal i t ies.  By
showcas ing tangib le  outcomes,  success  s tor ies ,
and pos i t ive  changes resul t ing  from the preceding
years,  we a im to  underscore the power of  uni ty
and shared dedicat ion.  This  phase encourages
cont inued momentum in  the pursu i t  of  equal
access  to  treatment  and care for  a l l  ch i ldren
fac ing the chal lenges  of  cancer.
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5. ICCD 2024: Unveil ing Challenges

AIM OF THE CAMPAIGN

TARGET AUDIENCE

HOW?

WHAT DO
WE WANT
TO ACHIEVE?

Rais ing awareness  on the reg ional  leve l  about  the
chal lenges and inequal i t ies  faced by ch i ldren,
surv ivors,  fami l ies ,  caretakers  and heal th  care
profess ionals .

Pat ients ,  parents ,  surv ivors,  pat ient  advocates
and representat ives,  CCI  and SIOP members,
heal th  care profess ionals ,  pol icy-  and dec is ion
makers  as  wel l  as  the genera l  publ ic .

We are launching a
plat form on
www.iccd.care  w i th  an
interact ive  map where
part ic ipants  can leave a
dig i ta l  postcard  and thus
showcase chal lenges in
the ir  own country  or
wi th in  the pat ients
pathway.

At  the end of  the
campaign,  we want  to
have a  map out l in ing
chal lenges across  the
globe.  Next  year  we wi l l
add act ion and poss ib le
solut ions  for  respect ive
chal lenges submit ted.
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HOW TO PARTICIPATE?

STEP BY STEP

VISIT THE PLATFORM SUBMIT A DIGITAL
POSTCARD

SPREAD THE WORD ADVOCATE

1 .  2. 

3.  4.  

Vis i t  www. iccd.care (or
scan the QR code)

Wri te  a  chal lenge you or
someone you know faced,
and feel  f ree to  inc lude what
could have helped.

Tel l  your  community  about
the campaign.  Share posts
on soc ia l  media  (prepared
posts  are  wai t ing  for  you in
the media  pack.  Use
#ICCD2024 to  spread the
word.

Use the press  re lease from
the media  k i t  to  reach
pol icy  makers  and other
re levant  s takeholders  in
your  country/reg ion.

https://iccd.care/en-us/home


MEDIA PACK

TOOLKIT (WITH TRANSLATIONS)

SOCIAL MEDIA POSTS

PRESS RELEASE

GRAPHIC ELEMENTS

This  toolk i t  has  been trans lated to  6 of f ic ia l  WHO languages:
Arabic,  Chinese,  Engl ish,  French,  Russ ian and Spanish.

To spread the word,  we wi l l  prepare soc ia l  media  posts  wi th
capt ions  ( t rans lated in  6  WHO languages) .

A press  re lease trans lated in  6  WHO languages wi l l  be prepared by
15th February .  Use th is  press  re lease to  reach your  local  media
and pol icy  makers.  

F ind here e lemenets  such as  ICCD, CCI  and SIOP logos.

FIND ALL MATERIALS HERE

ADDITIONAL LANGUAGES:  I f  you th ink that  your  reg ion can benef i t  f rom an

addi t ional  language,  we are able  to  prov ide an automated trans lat ion,  which you

must  then check and approve.  Contact  us  at :  off ice@ccieurope.eu .  Any

addi t ional ly  approved trans lat ions  wi l l  be uploaded on the l ink above.  
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GUIDELINES

DISCLAIMER

The copyr ight  of  the campaign belongs to  Chi ldhood Cancer
Internat ional  (CCI ) .  Don’t  c la im otherwise when implement ing the
campaign.  You are welcome to  add your  organizat ion’s  logo,
prov ided,  but  a lways  use CCI  and SIOP logos (prov ided in  the
media  pack)  where appropr iate.

In  our  ef forts  to  ra ise  awareness  about  ch i ldhood cancer,  we have
chosen to  use AI-generated images to  protect  the ident i t ies  of  the
chi ldren fac ing th is  chal lenging journey.  These images are  a
product  of  art i f ic ia l  inte l l igence,  ensur ing utmost  pr ivacy and
conf ident ia l i ty  for  the chi ldren and the ir  fami l ies.

6. USAGE GUIDELINES &
DISCLAIMER
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Rodney Wong, President

Alejandra Mendez,  Vice-President

João De Bragança,  Immediate Past-President

Carl  Queiros,  Executive Director

Anita Kienesberger,  Committee Chair

Anne Goeres,  Communication Pi l lar  Leader

Carina Schneider,  Managing Director

Arnela Kamerić,  Communication Off icer

Gui l lermo Chantada,  President

Rej in Kebudi ,  Secretary General

Rashmi Dalvi ,  Advocacy Chair

Alan Davidson,  immediate past Advocacy Chair

Mi lena Vi l laroel ,  Advocacy Committee Member

Susanne Wollaert ,  CEO

Olga Kozhaeva,  SIOPE and SIOP, Director Pol icy Affairs

Nancy Anderson,  Marketing & Communications

Anel ia Atanasova,  Administrat ive Coordinator

Dear dedicated supporters and volunteers,

We extend our heartfelt  grat itude for your unwavering support in this
campaign,  ensuring that chi ldren and adolescents facing cancer feel  the
strength of your endorsement.  Within our global  CCI and SIOP family,  we are
fortunate to have passionate individuals l ike you who actively part ic ipate in
and endorse this worldwide init iat ive.

Name Organisation

7. RECOGNITION
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Both CCI and SIOP are Non-State Actors in off ic ial  relat ions with the WHO and

are proudly contr ibuting to the WHO Global Init iat ive for Chi ldhood Cancer.



For being part of the
2024 ICCD Campaign

Thank you

Contact CCI 

Follow us

Contact SIOP 
admin@cci .care

(for media and event inquir ies)

Website

Facebook 

Linkedin

X ,  Threads

Instagram

Website

Facebook 

Linkedin

X

Instagram

Website

media@siop-onl ine.org

(for media and event inquir ies)

https://iccd.care/
https://www.facebook.com/childhoodcancerinternational
https://www.facebook.com/childhoodcancerinternational
https://www.linkedin.com/company/childhood-cancer-international?fbclid=IwAR0pSj7ayvuWeG2PMkv1U2t4pv0k5ul-xpwrXqGwhMhH4V9f1V7K8ByvJLw
https://twitter.com/intchildcancer?lang=es
https://www.threads.net/@childhood_cancer_international/post/Cxnr7IQA5lR/?igshid=NTYzOWQzNmJjMA==
https://instagram.com/childhood_cancer_international?igshid=YmMyMTA2M2Y=
https://www.childhoodcancerinternational.org/
https://www.facebook.com/SIOncologyPaediatrics/?ref=ts&fref=ts
https://www.facebook.com/SIOncologyPaediatrics/?ref=ts&fref=ts
https://www.linkedin.com/company/international-society-of-paediatric-oncology/
https://twitter.com/worldsiop
https://instagram.com/worldsiop?igshid=YmMyMTA2M2Y=
https://siop-online.org/


Co-funded by the European Union, Grant No. 101124938. Views and opinions expressed are however those of the
author(s) only and do not necessarily reflect those of the European Union or the European Health and Digital
Executive Agency (HaDEA). Neither the European Union nor the granting authority can be held responsible for
them.


